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ONE BRIEF

Find the angle the category
keeps walking past.

Zawaya means angles. So we gave ourselves a single brief and
took it into sixteen categories, from telecom to fine dining. In
each one we asked the same two questions: what does
everyone here always show, and what are they missing?

The work that follows is the answer.

Al AYA

HOW EACH SECTION READS

01

02

THE EXPECTED ANGLE

What the category always shows.

WHERE WE LOOKED

The moment, feeling or truth everyone else walked past.

THE UNSEEN ANGLE

The idea, in one line.

THE WORK

Every execution for that category, shown at full size.




CAMPAIGN LIBRARY

One brief across sixteen categories. Each section opens with the thinking, then the work.

THE FIRST SIP
HAPPEI H

(14 03 06 07
TELECOM CONNECTION EVERYDAY OBJECTS HEADPHONES EYEWEAR WATER TIRES
The Line That Continues Closer Than It Looks Different Meaning The Room Without Walls ~ The World Behaves Better  The First Sip You Draw the Road
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INSURANCE BANKING FOOD & INDULGENCE FINE DINING HOME, CARE & FRAGRANCE RETAIL & PROMOTION
MEMORY

Nothing Happened Your Next Step Appetite, Observed Before the First Course What We Keep The Early Arrival Offers, Designed

08
AUTOMOTIVE

Something Is Moving /
Beyond the Rear-View

THE CITY iSN'T
BEHIND YOU

IT'S UNDER YOU

SPORTS

The City Under You



01 - CONNECTIVITY

TELECOM LLaga P

JUST SiEaEiEl | O .

The Line That Continues

THE EXPECTED ANGLE WHERE WE LOOKED

Telecom talks in gigabytes, speeds and At connection as something that

price — connection as a product you never stops. One continuous line

measure. runs through people, homes and
life stages, so the network stops
being infrastructure and
becomes the thread that ties a
life together.

THE UNSEEN ANGLE

Connection isn't a feature.
It's the line that continues.

LYNXON

CONNECTED BY NATURE.

4 pieces in this section —



01 TELECOM —
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The Line That Continues

THE WORK 2/2
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01 TELECOM — The Line That Continues THE WORK 2/2
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01 TELECOM —

FOR PEQPLE
AMD FAMILIES

ZAAYA

HAUS

The Line That Continues
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01 TELECOM — The Line That Continues THE WORK 2/2
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01 TELECOM — The Line That Continues
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01 TELECOM — The Line That Continues THE WORK 2/2
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02 - CONNECTIVITY

CONNECTION

Closer Than It Looks

THE EXPECTED ANGLE

Connectivity is sold through coverage
maps, speed tests and signal bars.

THE UNSEEN ANGLE

WHERE WE LOOKED

At what the signal actually carries: two
people separated by a wall and still
reaching for each other, a glowing line
linking every room of a family home. The
network becomes something you feel,
not something you measure.

The network is invisible. What it holds

together isn't.

2 pieces in this section —

CLOSER THEEN |IT LOOKS

HALA



02 CONNECTION — Closer Than It Looks

i |

HALA

ZALIAYA
HAUS

THE INVISIBLE THING
HOLDING US TOGETHER.

Connection felt in every room.

THE WORK

HAUSTECH
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03 - MULTI-CATEGORY

EVERYDAY
OBJECTS

Different Meaning

THE EXPECTED ANGLE

Product advertising describes the object — its specs, its finish,

its features.

WHERE WE LOOKED

At the human moment around it. An elevator becomes a
decision, headphones become private space, a charger
becomes relief, and a delivery box becomes impatience made
visible.

THE UNSEEN ANGLE

The product is rarely the story.

The moment around it is.

SOME DECISIONS'
MOVE YOU.

Choose what moves you forward. =

Concept Oy



03 EVERYDAY OBJECTS — Different Meaning
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CHARGES FASTER.
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Cancept by Zawaya Haus




03 EVERYDAY OBJECTS — Different Meaning THE WORK 2/2
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Concept by Zowayo Haus
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i G e | A ROOM H)l'] ¢
HEADPHONES I WITH NO WALLS.
The Room Without Walls - vYour own space can begin anywhere.

THE EXPECTED ANGLE

Noise-cancelling headphones are sold through technology
— drivers, decibels, battery life.

WHERE WE LOOKED

At what the technology creates: space. In a crowded city,
putting on headphones is closing an invisible door and
stepping into a room that belongs only to you.

THE UNSEEN ANGLE
We weren't advertising what you

hear. We were advertising what
disappears.

Concept by Zawaya Haus



04 HEADPHONES — The Room Without Walls THE WORK 1/1
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05 - FASHION & ACCESSORIES

EYEWEAR

The World Behaves Better

THE EXPECTED ANGLE

Sunglasses are sold as fashion statements or as UV protection.

WHERE WE LOOKED

At what changes behind the lens. The traffic, heat and glare are
still there, but they settle into something clearer and calmer. The
product doesn't change the world; it edits how the world reaches
you.

THE UNSEEN ANGLE

You can't calm the city. You can
change how it reaches you.
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FRAME

Concept by Zawaya Haus



05 EYEWEAR — The World Behaves Better THE WORK 1/1

THE WORLD
BEHAVES BETTER
IN HERE.

See clearly. Move calmly.

ZAAYA

HAUS



05 EYEWEAR — The World Behaves Better THE WORK 1/1
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06 - BEVERAGE

THE FIRST SIP™W/ £ = . '}

bt HAPPENS WITH //F —&=5
’ YOUR EYES. g7 =Eree ™

THE EXPECTED ANGLE You feel it before you taste it.  ‘dhietas %

Water is sold through purity codes — mountain springs,
mineral charts, blue gradients.

WHERE WE LOOKED

At the moment before drinking. Condensation, light and
cold reach the eye first, and the body answers before the
lips do. In a Gulf summer, cold isn't a detail; it changes the
whole day.

THE UNSEEN ANGLE

The first sip happens with

your eyes.

Concept by Zawaya Haus




06 WATER — The First Sip
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Your body knows what's coming.

L L

-

L]
£
:
;.
5

- B
S N
«, .
-
ZAWAYA HAUS — Finding the unseen angle.

Concept by Zawaya Haus




06 WATER — The First Sip

.|}5__po |.1_g._1_ u.ULQ_LI.l“




Vi - KotouBTINE RI“ES nN THIS

Four small points. Total control.

You Draw the Road

THE EXPECTED ANGLE
Tire advertising dramatizes rubber, tread and engineering.

WHERE WE LOOKED
At the road instead of the rubber. Curves, rain and speed
turn from threats into invitations, because grip changes the
driver's relationship with the surface beneath the car.

THE UNSEEN ANGLE

The road doesn't lead you.
You draw 1it.

Qyn:ept by Zawaya Haus

4 pieces in this section



07 TIRES — You Draw the Road THE WORK 1/2
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08A - AUTOMOTIVE - BRAND LAUNCH

SERA

Something Is Moving

THE EXPECTED ANGLE

New car launches usually begin with a full reveal, then
move quickly into specifications and performance claims.

WHERE WE LOOKED

We treated the launch as a sequence. Light and partial
glimpses build anticipation before the car appears. After
the reveal, the story widens from the vehicle to the lives
and places it can move through.

THE UNSEEN ANGLE

Something is moving.

Launch system in 8 views —

A NEW
PER S PRGNV E
|& COMING.

SerRANA
SOMETHING IS MOVING.

COMING SOON



08A SERA — Something Is Moving

SERA
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SOMETHING |5 MO MVIENIGS

COMING SOON

PEQPLE
PLACES {
POSSIBILITIES ﬁ
ALWAYS MOVING SERAN SERA
MADE FOR THE WAY | A MADE FOR THE WAY
LIFE MODVES. LIFE MOVES

WITH YOu

§§
Join
THE JOURNEY

MORE THAM A DRIVE. A BRIGHTER TOMORROW.

SEemRNA

DRIVE
LIVE

EXPLORE
BELONG




PLAECES
BRING US CLOSER.

A BRIGHTER

SEeErRAN

SOMETHING [§& MO MENGE

e .
PEGQPLE
FLAGES
POSSIBILITIES
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SERANA

SOMETHING IS MOVING.
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A NEW A BRIGHTER
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A BRIGHTER
TOMORROW
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08B - AUTOMOTIVE

AUTOMOTIVE

Beyond the Rear-View

THE EXPECTED ANGLE

Car advertising leads with horsepower, features and spec
sheets.

WHERE WE LOOKED

At direction rather than performance. The future is
something you drive toward, not something you keep
checking in the mirror — and safety becomes the ability to
see what hasn't happened yet.

THE UNSEEN ANGLE

The future doesn't fit in the

rear-view.

THE FUTURE
DOESN'T FIT IN
THE REARVIEW. 1 K

Drive forward.

TR
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Electric Performance

Concept by Zawaya Haus
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09 - FINANCIAL SERVICES

INSURANCE

Nothing Happened

THE EXPECTED ANGLE

Insurance sells through fear — the crash, the
flood, the worst day.

WHERE WE LOOKED

At the outcome people actually want: a day
where nothing happens. Protection is expressed
as continuity, calm and the ability to carry on.

ZARKAYA

NOTHING
HAPPENED."
EXACTLY.

B Protection is measured ;
Py what never reaches you.

THE UNSEEN ANGLE

The best insurance story can be: nothing
happened.



09 INSURANCE — Nothing Happened THE WORK 1/1




10 - FINANCIAL SERVICES - ARABIC-FIRST

BANKING

Your Next Step
Ladlall i gl Y o

THE EXPECTED ANGLE

Banking ads lean on prestige, interest
rates and generic images of success.

THE UNSEEN ANGLE

WHERE WE LOOKED

At the next step people are already
planning the card, the home, the
transfer. Written Arabic-first, the bank
stops being a place you visit and
becomes the shortest distance between
a plan and its reality.

A bank shouldn't be a destination.
It should be your next step.
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THE WORK 1/1

10 BANKING — Your Next Step
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11 - FOOD ' Silence the beast in your belly.

INDULGENCE

Appetite, Observed

THE EXPECTED ANGLE

Food advertising defaults to appetite photography.

WHERE WE LOOKED

At what eating does to us: hunger silences the room, pleasure
ignores gravity, excess becomes part of the charm. The product
interrupts ordinary behaviour.

THE UNSEEN ANGLE

Don't photograph appetite.

Show what appetite does to us.



11 FOOD & INDULGENCE — Appetite, Observed THE WORK 1/1

Tuilog L quuo g9l
auy @l Ja

' HAPPINESS
DOESN'T FOLLOW
GRAVITY.

LET THE MOMENT
CARRY YOU AWAY.

‘ — jn-"mh

BDZA




12 - HOSPITALITY

FINE DINING

Before the First Course

THE EXPECTED ANGLE

Restaurant ads show the plate, the chef and the
interior.

WHERE WE LOOKED

At anticipation. Shadows, a set table, the light
before service — the evening begins long before
the food arrives, and that feeling is what people
actually book.

TEHE EVENINGES TARTS
BEFQRE EHE EIRAT COIIRSE.

VELA. Reservations now open.

THE UNSEEN ANGLE

The evening starts before the first course.

preces

in this

section



12 FINE DINING — Before the First Course
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13 - HOUSEHOLD & PERSONAL CARE

HOME, CARE &
MEMORY

What We Keep

THE EXPECTED ANGLE

Household products are trapped in functional claims — stains
out, whiter whites, germs gone.

WHERE WE LOOKED

At what people want to keep or leave behind. A stain becomes a
memory worth keeping, a wash becomes a reset, a routine
becomes the start of a day. Function becomes emotional.

THE UNSEEN ANGLE

Cleaning removes evidence.
Good care keeps what matters.

KEEP THE
MEMORY.
LOSE THE
EVIDENCE.
S =
t ‘FREMAIN

» Tough on stains.
Gentle on stories.

Tough on stains..
Gentle on stories.




13 HOME, CARE & MEMORY — What We Keep
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EVIDENCE.

DON'T BRING
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Tough on stains.
Gentle on stories.




13 HOME, CARE & MEMORY — What We Keep

THE WORK 2/2

GRAVITY HAS
NO POWER
Y. OVER DIRT.
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MORNING STARTS
IN YOUR MOUTH.




14 - BEAUTY

FRAGRANCE

The Early Arrival

THE EXPECTED ANGLE

Fragrance ads describe notes or borrow celebrity
mystique.

WHERE WE LOOKED

At the effect, not the ingredients. Scent is invisible, yet it
changes how a person enters a room — an arrival that
happens before the person physically reaches you.

THE UNSEEN ANGLE

You arrive before you do.

2 pieces in this section —

»
AURA

A presence that travels ahead.
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14 FRAGRANCE — The Early Arrival THE WORK 1/1
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15 - RETAIL

RETAIL &
PROMOTION

Offers, Designed

THE EXPECTED ANGLE

Promotional advertising becomes a wall of price information.

WHERE WE LOOKED

At the offer as the idea itself — one visual proposition
understood in an instant, designed rather than discounted.

THE UNSEEN ANGLE

Make the deal visible before
you explain it.

ONE GOOD -
DECISION-
TWICE

Buy one. Get one

Canrept by - ZAWAYA HAUS



15 RETAIL & PROMOTION — Offers, Designed
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16 - SPORTSWEAR

SPORTS

The City Under You

THE EXPECTED ANGLE

Running campaigns celebrate the athlete from
the outside.

WHERE WE LOOKED

At the ground instead of the runner. The shoe
carries the city — every street, turn and
kilometre pressed into the sole as evidence of
movement.

THE CITY iSN'T
BEHIND YOU

IT’S UNDER YOU

THE UNSEEN ANGLE

The city isn't behind you. It's under you.




16 SPORTS — The City Under You THE WORK 1/1
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TLIRE I A ROOM
WITH NO WALLS.

OMNE GOOD 3%
DECISIONY

FINDING THE piil
UNSEEN ANGLE.

' THE ROAD
WITHOUT LEAVING. LETS GO.

ZAWAYA
HAUS

Master portfolio - flexible by design




